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What is Digital Marketing?

D i g i t a l  m a rk e ti ng  -  a  t e r m  f i r s t  us ed in  1993  w hen the f i rs t

c l i c k a b l e  b a n n e r  o n  t h e  i n t e r n et  w ent  l iv e,   ref ers  to  the a ct

o f  p r o m o t i n g a n d  s e l l i n g  p r o d u c t s  and s ervices  by  levera ging

o n l i n e  m a r k e t in g  t a c t i c s  s u c h a s  s ocia l  media ,  s ea rc h,  an d

e m a i l .  A s  g lo ba l  c o n s u m e r s  s h i f t  their  consumption ha bits

o n l i n e ,  t r a d it io n a l  m e d i a  a n d  a dvert is ing a re  becoming

o b s o l e t e .  T h is  m a k e s  d i g i t a l  ma rk eting more es sentia l  than

e v e r  be f o re .

Why is Digital Marketing Important? 

A s  o f  J a n u a r y  2021 ,  t h e r e  w e re  4 .66  b i l l ion  ac t ive interne t

u s e r s  w o r ld w id e ,  r e p r e s e n t i n g  59 .5%  of  the g loba l  popula t ion.  

A c c o r d in g  to  a  s u r v e y  c o n d u c t ed by  the Department o f

S t a t i s t i c s  M a l a y s i a  (D O S M ) i n  2020 ,  91 .7%  of  M ala ys ians a re

r e g u l a r  i n t e r ne t  u s e r s ,  s i g n i f ic a n t ly  h igher  than the g loba l

a v e r a g e .  O u t  o f  t h i s  f i g u r e ,  98 .7%  s pend at  leas t  one (1 )  hour

o n l i n e  d a i l y .  T h i s  s u g g e s t s  t h a t  there is  a  mass ive amount o f

a t t e n t io n  s pe n t  o n l i n e .  A t t e n t i o n is  one of  the mos t valua ble

r e s o u r c e s  o f  th e  d i g i t a l  a g e .  T h e d ig ita l  ma rketers '  main  f ocus

i s  t o  c a p t u r e  c o n s u m e r s '  a t t e n t ion.

B a s e d  o n  t h e s e  d e v e l o p m e n t s,  i t  is  not  surpr is ing tha t  the

l o c a l  d i g i ta l  m a r k e t i n g  i n d u s t ry  is  growing.  For  example ,

a c c o r d in g  t o  J o b S t r e e t ,  h i r ing  f or  the mark eting a nd

a d v e r t is in g  s e c t o r  i n  M a l a y s ia  has rec ov ered f rom the

p a n d e m i c ,  w i th  a n  i n c r e a s e  o f  84%  f or  ma rketing and 200%

f o r  d ig i t a l  m a r k e t i n g  i n  t h e  f o u rth q uarter  of  2020  (Q4  2020 ) ,

c o m p a r e d  to  Q1  o f  t h e  s a m e y ea r .  T here ha s  a lso bee n

p o s i t i v e  gr o w t h  i n  m a r k e t i n g  h i res  within  the reta i l ,

t e l e c o m m u n ic a t i o n  a n d  m a n u f a c t u r ing sec tors ,  proving that

t h e  v a l u a t io n  o f  m a r k e t i n g  p r o f e s siona ls ,  part ic ular ly  thos e

w i t h  d i g it a l  s k i l l s ,  i s  o n  t h e  r i s e .  

T h e  d a ta  b y  D O S M  f u r t h e r  c o r ro bora tes  this ,  a s  1 .16  mi l l ion

e m p l o y e e s  o r  7 .7%  o f  t h e  M a la y s ian workf orce work in  th e

D i g i t a l  s e c t o r  i n  2020 .  T h e  d ig i ta l  economy ma k es up a

s t a g g e r in g  22 .6%  o f  t h e  M ala y s i an GDP in  2020 ,  up  f rom

18 .5%  i n  2018 .

HIGHLIGHTS & 
 TAKEAWAYS 

The year when digital
ad spending in the
United States
exceeded traditional
ad's for the first time.

2019

Average attention
span of a digital
consumer in 2020.

8 seconds

Malaysian internet
users' most popular
activity online.

Social
Network

Contribution of the
Information and
Communication
Technology (ICT)
sector to Malaysia's
economy in 2020.

RM320
billion

of the global
population are
online

internet users
in Malaysia

Growing
demand
for digital
marketers

29.3 million59.5%
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How is Digital Marketing Different?

G o n e  a r e  th e  d a y s  w h e n  c o m p a n i es  w ould  jus t  pr int  a  poster

o r  a d v e r t i s e  o n t e l e v i s i o n  a n d h o pe that  c ustomers wi l l  buy

t h e i r  p r o d u c t s  o r  s e r v i c e s .  T h e s e  da ys ,  d ig ita l  ma rk eting i s

m o r e  a d v a n c e d .  W i t h  t h e  a s s i s ta nc e of  technology suc h as

d a t a  a n a l y t i c s ,  a r t i f i c i a l  i n t e l l i g e nce a nd ma c hine learning,

a d v e r t is e m e n ts  a r e  h i g h l y  t a r g e ted a nd their  perf orma nce i s

m e a s u r a b l e .  C o m p a n i e s  f r o m  a l l  indus tr ies are  able  to  ba s e

t h e i r  m a r k e ti n g  d e c i s i o n s  o n  c us tomers'  web/a pp browsin g

p a t t e r n s  o r  p u r c h a s i n g  h a b i t s ,  min i mis ing errors  in  judgement.  

Digital Marketing Channels

Website Email Social Media

Paid or
Organic
Search

Mobile Display Ads

S e t  c a m p a i g n o b j e c t i v e s  a n d  c ustomer  prof i les ,  benc hma r k
a g a i n s t  c o m p e t i t o r s .
S e l e c t  a p pr o pr i a t e  d i g i t a l  ma rk e ting c ha nnels  and ta c t ic s .
C r e a t e  a n d  l a u n c h  d i g i t a l  a d v er t is ing c a mpaigns  v ia  Google
A d W o r d s ,  F a c e b o o k  A d v e r t s ,  e tc.
C o l l e c t  a nd  a n a l y s e  m e t r i c s  suc h as  leads  genera ted,
c o n v e r s io n r a te s ,  s a l e s  e t c .
D e v e l o p  a n  o p t i m i s a t i o n  p l a n i ncluding A/B spl it  tes t ing
w h i l e  r e s e le c t in g  d i g i t a l  a d ver t i s ing channels .

Digital Marketing Framework
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The Google,  Facebook and
Amazon "tr iopoly" dominated
the digital  marketing
industry in 2020 ,
representing more than 60%
of the ~USD$300  bi l l ion
market.  

The digital  marketing
industry was forecasted to
grow at a 12 .8% CAGR in
2020 .

Amount spent on
digital marketing in
2020 globally.

HIGHLIGHTS AND
TAKEAWAYS

USD330 billion

Top Players in the Digital Marketing Industry

Digital marketing
industry's forecasted
CAGR in 2020.

12.8%

Top 5 Digital
Marketing Skills

Video Production
Search Engine
Optimisation (SEO)
Content Marketing
Data Analysis
Persuasion

1.
2.

3.
4.
5.
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HRD Corp Facilitates Malaysia's Digitalisation Agenda
A s  d i s c u s s e d ,  d i g i t a l  m a r k e t i ng  i s  an inc reas ingly  importa n t
s e c t o r  t h a t  i s  ut i l i s e d  b y  a l l  i ndu s tr ies  to  expand their  rea ch.
O n  a  b r o a d e r  s c a l e ,  t h e  d i g i t a l  ma rk eting sec tor  is  a  subset  o f
t h e  m u c h  l a r g e r  d i g i t a l  s e c t o r .  Ac c ording to  the PSM B A c t
2001 ,  t h e  d i g i t a l  s e c t o r  i n c lu d es  Advert is ing,  Compute r
I n d u s t r y ,  I n f o r m a t i o n  S e r v i c e,  P r i v a te Broadc a s ting Serv ice
a n d  P r o d u c t i o n  o f  M o t i o n  P i c t ure ,  V ideo &  TV s ubsec tors.

H R D  C o r p 's  i n t e r n a l  d a t a  s h ow s  an increase in  registered
e m p l o y e r s  a n d  e m p l o y e e s  w i t hi n  th e d ig ita l  sec tor  f rom 2019
t o  2020  a s  M a l a y s i a  p i v o t s  f r o m  a  manuf a ctur ing  to  a  serv ic e -
b a s e d  e c o n o m y .  

 

HRD Corp is  committed to boosting human capital  development
in  the dig ita l  sector  by  continual ly  engaging with stakeholders.
To that  end,  we have developed a  wide range of  schemes to
assist  employers in  upski l l ing and reski l l ing their  workers in
the dig ita l  sector .  Employers from the dig ita l  sector  invested
RM22 .5  mi l l ion in  employees tra in ing in  2020 .  Furthermore,  an
addit ional  RM31 .2  mi l l ion was disbursed  to  tra in  3 ,259
trainees through PENJANA In it iat ive's  Industry  Revolut ion 4 .0
scheme*.  

Conclusion

D i g i t a l  m a r k e t i n g  i s  a  r a p i d l y  gr o wing industry  that  touc he s
e v e r y  d e m o g r a p h i c  a n d  a u d i e n c e  s egment.  I t  p la y s  a  v ita l  ro l e
i n  p o w e r i n g  M a l a y s i a 's  v i b r a n t  d ig ita l  economy .  Being a  fas t-
p a c e d  a n d  d y n a m i c  f i e l d ,  d i g i t a l  m arketing is  a n industry  with
t h e  p o t e n t i a l  t o  a t t r a c t  a n  i n f lux  of  next  generat ion ta lents.
T h e r e f o r e ,  e m p l o y e r s  a n d  t r a i n i n g  prov iders  mus t be prepare d
t o  u p s k i l l  a n d  r e s k i l l  e m p l o y e es  in  th is  a rea  to  maintain
c o m p e t i t i v e n e s s  i n  t h e  m a r k e t.
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HIGHLIGHTS AND
TAKEAWAYS

HRD Corp Digital
Skills Related
Initiatives

Drives employers towards
adopting a digital-based
approach leading to
productivity and
sustainability. 

  2.INFORMATION TECHNOLOGY 
Encourages employers to
retrain their employees in the
Information Technology field.
Financial assistance is
provided to purchase
computer, webcam and
internet connection.

3.COMPUTER-BASED TRAINING 
Enables employers to
purchase training software to
retrain and upskill  their
workforce, especially for
employers who are unable to
release their employees to
attend trainings outside
company premises.

1.PENJANA INITIATIVE           ii

RM22.5
million
Amount invested in
employees training by
digital sector
employers.

 INDUSTRY REVOLUTION 4.0   ii

Source: HRD Corp Internal Data

*HRD Corp information as of 9th April 2021
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2020
2019

Employers Employees

+ 277 + 14,015

Source: HRD Corp Internal Data

Training courses with 'digital marketing' in
the title increased 60% from 2019 to 2020.60%

4.INDUSTRIAL SKILLS
IIIFRAMEWORK: DIGITAL
IIITECHNOLOGY 

Focused guidance in ensuring
training courses offered by
training providers are aligned
with digital industry needs.

5.GERAK INSAN GEMILANG
Upskills Malaysians, especially
youths, to generate income
through a wide range of
freelancing opportunities.


